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NOTE

This edition collects my work from 2019 to May 2025,

followed by two recent projects in my current style.

Since then my style has evolved into a cleaner, simpler one,

with Al tools now part of my early drafts.

Work from June 2025 onwards is being prepared for my new portfolio.

Samples are available on request.



ABOUT ME



https://www.linkedin.com/in/achilleas-charamis-477bb8135/
https://www.linkedin.com/in/achilleas-charamis-477bb8135/
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UTINPEGIEQ Yia Ta KaBnuepwva

Kal avepWIToug ENMLOTOCUVNG
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EONIKH
TPAMEZA [ autd onpepa ipacTe n MPWTN
H TpaneZa Shpspa Tpamnela og XPNUATOSOTIOELG
TIPOG TOV EVEPYELAKO KAASO.

* Me xpnuatodotnoeiq
€5 310. o€ EVEPYELAKA £pyal.

* Me éudaon otn xpnuatodotnon
£pywv ArE.

EONIKH
@ TPAMEZA

H TpaneZa Znpepa
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ESNIKH PREKILUM
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Natworking Cocktail
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EONIKH BUSINESS
@ TPANEZA @ BANKING

MPOZKAHZH

H EBvikn TpameZa, oag pookalet

h G rl AE }{ A TnVv Tetdptn 26 louviou 2024 kat wpa 6:30-8:30 p.p.
HA oe ekdNAWON Ue Bepa:

MAaioclo evioxuong kat avamntuéng
TwV Mikpopeoaiwv Emixelproewv
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©a akolousrioeL cocktail
AugiSEatpo Meyapou KapatZa
Abhou 82-84, ABriva
Edw, Emxeipnon kat TpaneZa nave padi

EQINIEH PREMILIE
- TPANELA BAKREIRG

EONIKH PREMIUM
@ TPANEZA BANKING
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DIGITAL REVIEW FORM
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EATALTHMA ANOIZHEI [&63)

ANAKOINQZIH

AyannToi Nelartec,

ano v MNapooxewn 24/11/2023
ol epyacies Tou Karaoriparog Ixdlag Opwnod (271)
Exouy peTOpERBE]

aTo KardoTnua Avoignc (662).

Ta ATM Ba ouvexioouy KOVOVIKG Tr AEITOUDYIO TOUC.

Efwikr) Tpanefa

Kataomnua AvoiEng

LuedBuvon Karaorfparog: MapoBowos 79-81 & Movapivou, THE. 14547
TAe@eavo emeciviviac: 210 - 8004205

EONIKH
@ TPAMNEZA

ANAKOINQZH

Ayarmrol NeMdteg,

oac evnUepwvoups 6TL and trv Asutépa 07/10/2024
1o Kataomua Aewd. Awdwvne (261) Sev Ba efunmpetel
TTAEOV TAUEIQKES CUVAAMAYES TTOPA HOVO ouvalAayeg
oe evaAlakTika Siktua (pnyavipata ATM, APS,
Evnuépwone Biphapiwv).

MNa ouvaAhayec Mo amnalTouy TAUEIaKT) eEunmpeTnon
propeite va efunnpeTnBelte oTa MANCIESTERA

Katactrjuara:

Karaotnua lwavvivwv (359)

atnv odo AREpuwdg 4,
HE TNAShWve EMmKovieviac: 26510 54777



PRINT CARD CARRIERS
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AAAays PIN

Mropeite va aA&Eete tov PIN oag, pe évav tng
ETIAOYNG 0ag, ETIAEYOVTAG ATTO TO APXIKO HEVOU TwV
ATM 1ng EBvikng TpdmeZag ) ouvaihayn KAAAATH
MYZTIKOY KQAIKOY».

Emavaktnon PIN

>e niepimtwon mou Egxdoate tov PIN cag
MITOPE(TE EUKOAA VA TOV ETIAVAKTI|OETE:

Eﬁ Méow tou Internet Banking

(€©) Kahdvrag oto 210 48 48 484

Meplooodtepeg MAnpodopieq
- oto www.nbg.gr
- Aedwvikd oto 210 48 48 484

- oto Aiktuo Kataotnpatwy EBvikng Tpamnelag

MKT/CM/004/0424

MNa k&Be oag avaykn, UTTapxEeL
ULa kapTa amo v EBvikn Tparmeda!

EONIKH
@ TPANEZA

2025

2024

AAAayh PIN

Mropeite va al\d&ete tov PIN oag, pe €vav tng
ETIAOYNG OQAG, ETIAEYOVTAG aMd TO APXIKO PEVOU
Twv ATM tng EBvikng TpdmeZag tn cuvaAiayn
«AAAATH MYZTIKOY KQAIKOY».

Enavaktnon PIN
e nmepimtwon tou Egxdoate tov PIN ocag prnopeite
£UKOAQ VA TOV ETTAVAKTNOETE:

G Méow Ttou Internet Banking

Q KaAwvtag oto 210 48 48 484

Meploocodtepeg MANpodopieq

- oto www.nbg.gr
- Aedwvika oto 210 48 48 484
- ota Kataotpata tng EBvikng TpaneZag

MKT/CM/004/1024

lNa k&be cag avaykn,
UTTAPXEL ONUEPA pia KapTa
aro v EBvikn Tpdmela

EONIKH
@ TPAMNEZA nbg.gr




BRIEF

Clous Nail Studio entrusted me with shaping their visual identity from the ground up, for
their new high-end nail studio in Glyfada. The goal was to craft a brand that reflects
serenity, detail and timeless care — aligning the visual language with the brand'’s
ohilosophy of minimal beauty and grounded elegance.

PROJECT GOALS
o Create a full brand identity rooted in earthy, slow-living values

BRAND IDENTITY - 2024

CASE STUDY: CLOUS NAIL STUDIO o Develop a refined logo system and visual palette for digital and physical use
o Design a consistent tone across social media, studio elements and web presence
FREELANCING o Position Clous as a premium yet approachable destination in the beauty space

\/\/ O 3 K S LOGO RATIONALE
The wordmark was crafted with a soft yet bold serif type to reflect Clous' balance of

subtle luxury and grounded aesthetics. The curved forms and generous spacing
oromote readability and elegance, mirroring the studio’s brand promise: “natural care,
without rush.” The color palette, drawn from forest tones and organic textures, brings
consistency and calm across all applications, from social media to packaging.

clous clous

nail care and style nail care and style




clous

nail care and style




7’

elous

nail care and style

Pause. Polish. Repeat.



clous

nail care and style
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clous

150 20k 326

posts followers following

Clous

Nalil art & care
Natural beauty for every shade

clousnails.com

Follow
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BRAND IDENTITY - 2024

CASE STUDY: AGROLANSCAPING

FREELANCING

VWO

RKS

BRIEF

Agrolandscaping approached me to redesign their complete corporate identity as part
of their strategic move to establish a stronger market presence. The project involved
reimagining their visual identity from the ground up, starting with their logo and
extending to a full brand system, with an upcoming website development phase.

PROJECT GOALS

(e]

(e]

(e}

(e}

(e}

Completely redesign their corporate identity system

Create a refined version of their olive tree symbol to reflect company growth
Develop a comprehensive brand language that works across all touchpoints
Build a solid foundation for their digital presence

Position the company more effectively in the luxury landscaping market

LOGO RATIONALE

The evolved olive tree symbol maintains the organic, handcrafted approach while
introducing more refined aesthetics. The new design establishes a stronger visual
foundation that will extend into their upcoming digital presence, ensuring consistency
across all brand touchpoints.

BEFORE AEROLAMDECAPIMNG AFTER



BRAND IDENTITY - 2024
CASE STUDY: AGROLANSCAPING

FREELANCING

WORKS

Headline Font
Qarlienf Regular

Secondary Font

Asty CF Std Book

<
O
O
o
0
0
NG
>_
>
@)

LL]
© o
™ <
~ O
= 5
OZI:I:
n X
GO W
o I




BRAND IDENTITY - 2024
CASE STUDY: AGROLANSCAPING

FREELANCING

WORKS




WEBSITE WIREFRAMING
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BRAND IDENTITY - 2024
CASE STUDY: AGROLANSCAPING
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Award-Winning ASFEA '
Poster & Booklet DEGREE - I
For Siden & Soufli

Exhibition In Michalis SHOW ASFA DEGREE SHOW

Poster

NTuxwakeg 2023.

Cacoyannis Foundation Mewpawwe 256

24-27 louviou 2023
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PHOTOGRAPHY BOOKLET

FREELANCING
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FRANCESCA WOODMAN (1955-19817] EMIPPOEE EM CUMMINGHAM (1BB3-1974) MEPIEXOMENA
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BRIEF
Two years after the identity redesign, Agrolandscaping needed a website that turns visitors into garden
enquiries. | designed a prototype landing page built around the agronomist behind the business, for clients

across Aftica.

PROJECT GOALS

o Lead with trust: the agronomist’s credentials, real projects and client reviews

WEB DESIGN - 2026
CASE STUDY: AGROLANDSCAPING WEBSITE o Make the free first visit and estimate the one main action

o Show finished gardens by area, with a before and after comparison

FREELANCING o Make contact easy by phone, Viber, WhatsApp or a short form

W O R K f ; DESIGN APPROACH
A cleaner, calmer layout than my earlier work: more white space, one clear action per section, and the

redrawn olive tree carried through. Al tools helped with first drafts; the final design is my own.



00 agrolandscaping.pages.dev

WEBSITE PROTOTYPE

Live prototype

W O R K S Open agrolandscaping.pages.dev to explore it,

or browse it inside the online portfolio.



https://agrolandscaping.pages.dev/

Ul DESIGN - 2025
CASE STUDY: LUXARIUM STUDIO

FREELANCING

WAGL

BRIEF
Luxarium Studio makes handmade candles and wax melts in Greece and ships worldwide. | designed the

mobile e-shop: a home page and a product page that feel as calm and tactile as the products.

PROJECT GOALS

o Put the product photography first, on soft stone and clay tones
o Make browsing by category and adding to cart quick on a phone
o Tell the brand story: handmade in Greece, shipped worldwide, made to order

o Build trust with reviews and clear details: scent, wick, weight and burn time

DESIGN APPROACH
A warm, neutral palette with one clay brown for every action, a spaced serif wordmark and simple sans-serif

tyoe. Generous white space keeps each screen focused on one product at a time.
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THANK YOU!

axlxar@gmail.com +30 694 005 0231



