


N O T E

This edition collects my work from 2019 to May 2025,

followed by two recent projects in my current style.

Since then my style has evolved into a cleaner, simpler one,

with AI tools now part of my early drafts.

Work from June 2025 onwards is being prepared for my new portfolio.

Samples are available on request.



https://www.linkedin.com/in/achilleas-charamis-477bb8135/
https://www.linkedin.com/in/achilleas-charamis-477bb8135/
















































C U R R E N T  S T Y L E

2025 - 2026



WEB DESIGN - 2026
CASE STUDY: AGROLANDSCAPING WEBSITE

FREELANCING

WORKS

BRIEF

Two years after the identity redesign, Agrolandscaping needed a website that turns visitors into garden
enquiries. I designed a prototype landing page built around the agronomist behind the business, for clients
across Attica.

PROJECT GOALS

Lead with trust: the agronomist's credentials, real projects and client reviews

Make the free first visit and estimate the one main action

Show finished gardens by area, with a before and after comparison

Make contact easy by phone, Viber, WhatsApp or a short form

DESIGN APPROACH

A cleaner, calmer layout than my earlier work: more white space, one clear action per section, and the
redrawn olive tree carried through. AI tools helped with first drafts; the final design is my own.



WEBSITE PROTOTYPE

WORKS

agrolandscaping.pages.dev

Live prototype
Open agrolandscaping.pages.dev to explore it,

or browse it inside the online portfolio.

https://agrolandscaping.pages.dev/


UI DESIGN - 2025
CASE STUDY: LUXARIUM STUDIO

FREELANCING

WORKS

BRIEF

Luxarium Studio makes handmade candles and wax melts in Greece and ships worldwide. I designed the
mobile e-shop: a home page and a product page that feel as calm and tactile as the products.

PROJECT GOALS

Put the product photography first, on soft stone and clay tones

Make browsing by category and adding to cart quick on a phone

Tell the brand story: handmade in Greece, shipped worldwide, made to order

Build trust with reviews and clear details: scent, wick, weight and burn time

DESIGN APPROACH

A warm, neutral palette with one clay brown for every action, a spaced serif wordmark and simple sans-serif
type. Generous white space keeps each screen focused on one product at a time.



MOBILE E-SHOP

WORKS



+30 694 005 0231


